Ten Reasons Why
Your Company’s
Message

MUST

Be On Public Radio

The Louisville
Business Market
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- -If wour company sells a high-guality, high-value
product or service to Louisville-area households ar
other husinesses. ..

READ THIS BOOKLET




Reason #1 why yOUr COMpPany's
rmessage must be on Public Radio:

Public Radio is the
gathering place for
Louisville’s money,
brains & influence.

Public Radio leads all these traditional
media in reaching Louisville’s:
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Reason #2 why yoUr COMPany's
rmessage must be on Public Radio:

Louisville’s Public
Radio listeners
earn more than

$8.5 billion
in annual household
income - more than

17% of Louisville’s

total buying power.

Annual spending by Public
Radio listeners who:

g Plan to Buy a Home
%3, 260,000,000

Plan to Buy a Major Household Appliance
%7,500,000

Plan to¢ Buy New Furniture
%30, 100,000

Plan to¢ Remodel Home
£1,440,000,000

| Plan to Buy PC/Equipment
4 510,530,000

Plan to¢ Buy New CarVan/Truck
%187,500,000

28 Parchase via the itemet/E-Commerce
%9,870,000

Wil Spend At Super Market
$443, 950,000

. Will Spend on Fast Food
542,931,200

._"i: Vill Spend on Men’s/VWomen’s Clothing
ey $126, 260,000

- I Vll Spend on Dining Owut
£ . $33,345,000

Will Spend on Hardware/Building Supply
49,680,000

Will Spend Going to Movies
£14,276,000
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Reason #3 why yOUr COMPAny's
rmessage must be on Public Radio:

Public Radio’s
audience leads all
other major media

in user loyalty -
making these
coveted prospects
very difficult to
reach anywhere
else.

Adults 18+:
Audience Loyalty (%)
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Reason #4 why yoUr COMpPany's
rmessage must be on Public Radio:

Public Radio is
Louisville’s most
trusted mass
medium - a halo of
credibility we
share with you.

MOST TRUSTED HAME TH HEWS:
PUBLIC BROADCASTING
From “Broadcasting & Cable”™
111042005

Not happy with Fox Newsz: MSNEC > CES Newsz
¥You're not alone. & Harris telephone survey
has found that &l percent of the general
public generally trusted news on PES and
NPE, making the non-commercial outlets the
mos3t trusted zsource for news, according to
Harris' respondents.

Mo other news source, electronic or print,
scored az well in the survey, commissioned
by the Public BEelations Society of America.

Howewver, sewveral newspapers--The Washington
Post, The New York Times, The Wall Street
Journal--were trusted by 56 percent of
those polled.

Only 53 percent of those reached by phone
zaid they trusted what they hear on conmer-
cial or cable broadcast stations.

Toward the bottom of the "trust” rankings
were conservative radio talk-show hosts (35
percent] and liberal talk-show hosts (31
percent) . Least trusted of all: Adwvertising
executives, who scored only 25 percent.




Reason #5 wihy your COmMparny's
message must be on Public Radio:

Public Radio is the
only mass medium
that increases
customer loyality.
Our listeners will
go out of their way
to do business with
youl.

10

Public Radio
The ‘Halo Effect’
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“Your opinion of & campany  “WWhen price and quality are
is more positive when you equal, you prefer to buy
find out it suppaorts Public products from companies
Radio." that support Public Radio.”

OCon't Know

B Dis agres Stronghy
ODis agres

OAgree

OAgree Strangly

L0 1o Jacobe Me dB - Okokrarideg Reseanch Reukw Jyee 2003
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Reason #6 why your COMpany's
rmessage must be on Public Radio:

On Public Radio,
your message
won’t get lost in
clutter.

12

Your Message

Your
Message
on
Public
Radio




Reason #7 whiy your COmparty's
rmessage must be on Public Radio:

Public Radio is
Louisville’s most
efficient mass
medium, where
more of your dollar
actually makes it
into your
prospects’ heads.
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Here’s how much
Louisville media you
can buy for $1,900*

% Reach|Frequency| Rating Pts. |Cost/Point
Thpae | 183 | 1 | 1e3 | ses
TQ;S?S;T;-H p | 163 ! 17.4 $109
Tg-leﬁnﬁtgag;?sp 38| 3z 121 | $as7
';?l’sgﬁtﬁﬂ'.’ap 66 | s 7R3 524

Feport IMMES MOT factor for documented tune outfad
avoidance data, which further reduces net effectiveness of
traditional media;

» Arkitron places audience tune out of radio commercials

in Lodisvile at 47%.

» Starch indicates that only 24% of neswspaper readers
take notice of a 1/8 page ad.

* Media research expert Ersdn Ephron reports that more
than half of prime time TV wiewers tune ot commercials.

‘S0 ce: Lot s B ORe Ao, Decembe r 05 - Febmany 2006. Reach & Fre que oy
Repart Targetsndk i : P pokes walTe chi kal Ocoipation. Prices Iy vany.
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Reason #B why your COmparty's
message must be on Public Radio:

Public Radio makes
your web strategy
work better.
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Why compete with
the w_hol_eﬂ world?

L L e | [ i R

Your best customers will
bypass the search engines
when you use Public Radio to
teach them your web address.

FProfessionally employed adults with $100K+ incomes,
whio are heawy internet users making 5 or more online
purchases per year.

S0nnceE; e (e Avdlft- Dec, '05 - Feb.'06
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Reason #9 why your compar's
message must be on Public Radio:

Public Radio
doesn’t sell
one-size-fits-all
“cookie cutter”
packages.
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Schedules on Public Radio are built
based on your specific needs, big or
small, short or long. And your Public
Radio representative is a marketing
resource who can help solve many of
your marketing problems:

—

. Bolster Your Brand
. Sell Your Products - Retail AND B2B
. Fill Your Event

. Promote Your Good Corporate
Citizenship

. Drive Money to Your Website

. Find the Right Employee

19




Reason #10 wity yOUr company's
rmessage rmust be on Public Radio:

Because it works.
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Public Radio
clients are
Louisville’s

backhone
organizations.
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Contact:

Fublic Radio Partnership
£19 South Fourth Street
Louisville, kY 40202

(502) 814-6521

WAL DD
Wi wipl.org
WANAL LI O] org

At Wl or
Prord Put your message on Public Radio.

Your customers get it.

sosivi [

\uaEA WUOL WEPR“ Public Radio Partnershi
Al - p
1895 FM | ‘I):&IM Eg £19 South Fourth Street

. RADIE BOWIAVILLE Louizville, kX 40202




